Instructional Design Activity 6: Media Selection

Designer's Names: Donna Ahlrich, Jim Brown, Tiffany Davis, Jennifer Duncan, Charmaine Broe-MacKenzie, Emily Nichols
IDA #6: Media Selection
The objective of this activity is to determine the appropriate instructional media to use during each event of instruction.  Reiser and Gagne (1983) define instructional media as "the physical means by which an instructional message is communicated" (p. 5).  Thus, a movie, television program, printed text, overhead projector, computer program, and an instructor's lecture are all considered media.

For media selection, you should consider the limiting conditions for both development and implementation in terms of time, costs, skills, and resources available.  Another important factor is to determine whether you are designing individual or group instruction.  Refer to Turner & Riedling (Chapter 12) for details relating to media attributes and the selection process.

Using the lesson goal described in the Instructional Strategy Chart, complete the Media Analysis Worksheet. Be sure to address how the activity will be carried out in the Prescription column (HINT: this information can come from your Instructional Strategy Chart!) and the rationale for your media choice. Keep in mind that the Final Media Choices should be weighed against "ideal" media, taking into account time and resources. You are encouraged to take risks with media and strategies. Let your creative juices flow! 

Once you have made your media selection, complete the Instructional Materials Evaluation Form (see Appendix G) for one of the sources you will use for your lesson (e.g., video, Web site).  If you are not using a specific source (e.g., teacher-led), then you do not need to complete the form.
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